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Goal:

Interdisciplinary graduates, 
either

Design AND Small and
Product Management medium-sized
(Universalist) enterprises

Or

Design ODER Large
Product Management  corporations
(Specialist)
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Structure:

Bachelor
Basic expertise in Design 
(Interior / Furniture / Industrial), 
Basic Product Management and Technology

Master
Product Management, Marketing, Design (Interior / 
Furniture / Industrial), Design Driven Innovation, Circular
Design, Designmanagement, Business Model Design,
Strategy, Branding…
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Design:

An industrial, serial producible, 
consumer- and customer-oriented
process of goods.

Design visualises:

Usability, aesthetics, technology,
ergonomics, innovations, cultural and
social relationships, price and value, 
ecological aspects etc.
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Creative

Non-creative

Economics, 
Marketing

Technology

Industrial Design

Design and Product
Management

Much marketing
and market research

Market and positioning:

Programme

Little marketing
and market research



Creative

Non-creative

Little Technology

Economics,
MarketingTechnology

Industrial Design
Design und 

Produktmanagement

Much Technology
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Market and positioning:



Programme

Ecology:

Focus on Circular Economy
Cradle2Cradle as essential element in Curriculum
Sustainability must be included in Bachelor &
Master Theses



Curriculum:
Design, Theory, Craftmanship,
Marketing, Product Management,
Technology, Languages, Basics;

Designer with brand authority

and

Product Managers with design authority
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Tracks Bachelor:

Industrial Design

Furniture Design

Interior Design

Tracks



Product Design

„Design as strategic method within a company is one of
the key factors of the future.“

Beyond fields and content the discipline of industrial design 
provides methods and processes to enhance successful
product development in the company. We teach and apply
both creative and strategic methods in our programme.
Only the knowledge of the entire process enables the
understanding of touchpoints. The resulting qualification lets
our graduates find their occupational field in design or
management. 

Tracks





Furniture Design

„Design is the concept behind products and
enterprises.“

We need to do some good to society with designing
emotionally touching products and ethcial correct business
concepts. Products are ambassadors. The goal of furniture
design is also to give the customer products that fulfill his
need to communicate to his environment. We focus on mass
production objects including social, ecological, economical
and technical aspects during the development process while
still remaining impartial.

Tracks



Tracks



Interior Design

„First we transform the rooms – then the rooms
transform us.“

A room is a statement of social attitude and actions. Behind 
this are ideas, intentions and visions. In the area of conflict
between architecture and design room and furniture
concepts are developed, designed and verified about their
social and economic relevance. The urge to cover emotional 
and functional needs influence the evolutional development
of our designed and crafted environment.

Tracks



Tracks



Examples

Projects



Bachelor



Bachelor









Bachelor







Bachelor





Brand X









ProjekteMaster



Master



Master





ProjekteMaster
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